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ASEAN Trade in Goods Agreement: ATIGA
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Mete: CIS = Commonwealth of Independent States; ME = Middle East; A = North America; SCAC = South and Central America and the Caribbean.

Source : World Economic Forum
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Country | Population GDP Import Export IM+EX

(millions) (US billions) | (us millions) | (us millions) share of

the world
China 1,341.3 5,878.3 1,587,074 1,748,072 8.81
India 1,224.6 1,632.0 443,370 343,236 2.08
Thailand 69.1 318.9 228,001 229,125 1.21
Malaysia 28.4 238.0 196,705 231,480 1.13
Singapore 5.1 222.7 406,896 463,779 2.30
Indonesia 239.9 706.8 157,527 174,052 0.88
Philippines 93.3 199.6 69,295 64,739 0.35
Vietnam 87.8 103.6 94,572 79,547 0.46
Cambodia 14.1 11.6 8,582 6,701 0.04
AEC* 537.7 1,801.2 1,161,578 1,249,423 6.37

* Not include Laos, Mynmar, Brunei
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Developed Countries s AEC and Asia

- Leadfims Component and
Frished oy | (d€SiGN, marketing, and sales) equipment suppliers
Contract manufacturer (global Contract manufacturer
headquarters, purchasing, circuit (purchasing, circuit
board and final assembly) board and final assy.)

Contract manufacturer
(circuit board and final assembly)

Components,

HDD, IC, ELECTRONIC COMPONENTS, AIRCONDITION, REFRIGERATOR, TV&AV, COMPRESSOR



Baht Millions 2007 2008 2009 2010 2011 2012
Computing 45000 479990 447870 492400 450140 468100
Industial 14500 14600 14400 15800 16642 17555
Communications 66000 68000 64000 68000  TH320 75050
Consumer 18117 123800 118978 128097 135006 139764
Cormponents 293170 292090 275980 39770 298265 307624
Total 041807 978480 921228 1024067 9T373 1008092
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Sector Production Market

EDP 6 (3.2%) 21(0.9%)
Office Equipment 15(0.8%) 25 (0.7%)
Control & Instrumentation 32 (0.3%) 16 (1.4%)
Medical & Industrial 33(0.2%) 21(0.8%)
Radio Communications* 23 (0.3%) 17 (1.0%)
Telecommunications 19 (1.7%) 19 (1.0%)
Consumer 8 (2.4%) 19(0.9%)
Components 9(2.0%) 13 (1.5%)
TOTAL 11(1.9%) 18 (1.1%)
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From the digital to the industrial divide

Annual Growth of electronic production per region, 2010-2015
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1 World market remains
dynamic: CAGR 5%

O Europe and Japan are
stagnating: CAGR 1%

1 Start of a momentum in
North America: CAGR 2%



Chart 2
Market demand for telecoms and IT equipment in Asia (ex-Japan)

(USS bn, feft-hand scole) B Greater China wemw Share of world market demand, % (right- hand scale)
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{Greater China is China, Taiwan and Hong Kong: South Asia s India, 56 Lanka and Pakistan; South-east AsiaisIndonesia, Thailand, Malsysia, Singapore, Philippines and Vistnam)
Source: EconomistIntelligence Unit



Chart 3
Market demand for domestic electrical appliances in Asia (ex-Japan)

USS bn, left-hand scole ight-
( ft ) B Greater China s Share of world market demand , % (night-hand scale)

India and South Asia

10 W South korea M South-east Asia 30
150 25
120 20
15
10

B 8 8

=

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
[Greater China is China, Tatwan and Hong Kong: Seuth Asia i India, 56 Lanka and Pakistan: South-east AsiaisIndonesia, Thailand, Malaysia, Singapore, Philippinesand Vigtnam)
Source: Economist Intelligence Unit



Chart 4

Market demand for household audio and video equipment in Asia (ex-Japan)

LIS§ b, [eft-hand scale
Eiﬂ 4 ) B Greater China
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(Greater Chinais China, Tawan and Hong Kong: South Asia & India, S Lanka and Pakistan; South-east AsiaisIndonesia, Thailand, Malaysia, Singapore, Philippinesand Vietnam)
Source: Economist Intelligence Unit



Economist intelligence unit :Rising consumption ,rising influence : How

Asian consumerism will reshape the global electronic industry

Asian will leapfrog stages of While rising incomes drive consumerism in
technology development, Asia, they also undermine its strengths in
driving new forms of electronic low-cost manufacturing. This will cause a
hardware, software and rethink about the nature of branding, both
services. for Asian and non-Asian companies.

Asian urban population will increase, The growing influence of Asian design
driving demand for new types of and innovation will push electronics in
electronic products, but rural markets new direction and see the rest of the

will also become increasing attractive. world take on Asian ideas.






Y Y A g Aa Jd
it’)ﬂ"lﬁ!!ﬁ%ﬂ?ﬁ»l‘ﬂwnﬂsllﬂﬁQﬂﬁﬁ‘iﬂ’iﬁ»l"l‘ll‘l‘ll‘l"lllﬁgt’)!ﬁﬂ‘ﬂ‘i@‘Hﬂﬁ“l‘ﬂﬂ




. A . ATHNATAUARNLYINLAN LAZARSINIG L TANE
nsuszudanmitluilaqiiv
ARFIUNTTH 100%

&I UEIUB 29,617 26.5 36,660 32.8

21917 7,342 3.6 18,055 8.9
219 5,455 6.0 8,504 9.3
NARRN 5,231 3.5 8,886 6.0
gL 4,176 3.8 8,386 7.6
RS 4,155 6.2 12,272 18.3
\FdaadnIna 3,593 3.4 7,143 6.7
vzl i 2,500 2.0 5,157 4.2
d&ana 1,529 2.7 5,150 9.0
141 940 8.2 1,434 12.5

AN 927 0.6 2,030 1.3
m’?;wwu 637 1.4 2,479 5.5
Blannsating 358 8.1 509 11.5
Sy 88 2.2 459 114
1IN 85 0.9 278 3.1
LTS 12 0.6 82 3.9

=h.
&
)

a YA A 6 - ~ 'Y 1
: ‘Sﬂmﬂ%ﬂ’l’iﬁﬂﬂ’m’lsmﬂ(ﬂ’l&lﬂ']ﬂ‘ﬁﬁﬂﬁlliz‘[ﬂ%% FTA mﬂqma'mn‘smvlﬂﬂ 1 2554 LABNANNNIDNG AEC .



L © q ¢ o
ﬁﬂ']ﬂlqmﬁ'lviﬂii&l gadINIIOLND Lﬁ ﬂ?ﬂig‘[ﬂ%%?ﬂ']ﬂﬂqi%'] L‘iqu

mala AFTA ladnnaltgmn

. A . ANATALARNLINLAN LALARTINIG LTANE
nsuszudnnmitluilaqiiv
ARAIUNTTH 100%

&INUEIUE 11,336 22.2 13,940 27.3

21913 10,551 14.6 11,934 16.5
g 5,518 5.0 12,087 11.0
WANAWMANNAN 4,096 1.5 10,718 3.8
RN 3,990 1.7 6,855 2.9
adnnatind 3,884 1.2 5,097 1.6
LATBIANING 3,529 1.0 10,755 3.1
wAraa 1 Twin 2,977 2.1 6,398 4.6
GV 2,795 5.3 3,583 6.8
19N 1,917 14.1 2,394 17.6
WANRAN 1,759 1.9 4,204 4.5
Lﬂ%\n;mu 1,382 15.6 2,168 24.5
219 1,027 3.0 1,717 5.0
LTS 1,007 8.3 1,767 14.5
1iafiiaasld 660 3.4 1,149 5.9
SN 18 0.1 677 3.2

H a a 6 - ~ 'Y 1
nx ‘Sﬂmﬂ%ﬂ’l’iﬁﬂﬂ’m’lsmﬂmﬂuﬂﬂislﬁﬂﬁﬂizrﬂ?j% FTA mﬂqma'mn‘smvlﬂﬂ 1 2554 LABNANNNIDNG AEC



ANUMIME NIPMINNANNEMNIA UM SUVIVY THNaneunuguaalviaeg
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DIFFERENTIATION nagnan1s8519A910WANGNY
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Bigger. Better. Brighter.
FastercGivmabeted

Electronics in automotive and healthcare

tablets, smartphones, convertible Ultrabooks, and
Wi-D1 (wireless display) devices

displaying products designed to work with
1Phanec 1Padc



anummeg anmadasulaives GLOBAL VALUE CHAIN

Mega-vertical suppliers
Outsourcing
Decentralization to control costs

Service and aftermarket support

Spinning off research and design business

Separate organizations focus on their expertise

Break up the product life cycle into pieces or modules
Complex global sourcing and inventory management.

Standard components , unique processes

Collaboration, trust, and mutual recognition of expertise (from sourcing,
to forecasting, to consumer presentation, and to post-production service)

Supply chain to Value chain
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